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Voice met with Pigeon Racing UK & Ireland twice in August to 

strengthen and develop the PR campaign. After an initial 

meeting on the 12 August where new developments were 

discussed, Voice returned on the 27 August to formulate 

activity moving forward. This activity includes drafting local 

press releases about pigeon fanciers that have been affected 

by peregrine boxes being put up, preparing media materials for 

the licence when it is granted and distributing the WW1 

pictorial to key members of the media. 

 

In addition, throughout August Voice has continued to educate 

the media about the role of pigeons in the First World War in 

addition to raising awareness of the Secret Messages 

programme. We expect to gain even more coverage on the Secret 

Messages programme once the schools go back. 
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As we move into September, Voice will continue to progress 

activity with the WW1 pictorial. This is being distributed in 

the first week of September to key national and consumer 

journalists and we expect to get some great pick up. From 

initial conversations with journalists they have been very 

eager to find out more. 

 

Additionally, we will now ramp up activity surrounding the 

Secret Messages project. We have started to expand our media 

liaison to include bloggers and we are already getting good 

feed back from these publications (we have already achieved 

coverage on the blog Creative Teaching and Learning and hope to 

build upon this.) 
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